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TO: 

Arnold Weinrib 


FROM: 

Andy Picone \0(/ 


RE: 

/ 

Quality Catalog — Solicitation thru 

mail order 

DATE: 

January 29, 1988 


CC: 

L. Borow, I. Clarkson, G. Ennis, B. 

M. Malose, L. Partrick, R. Reynolds, 

Kutsche 

S. Waitzman 


In an effort to distribute (via mail order} additional copies of the 
"Quality Matters" catalog beyond those included in the special Media 
driven promotion, cost information has been generated for the following 
client requested publications: 

• New York « McCalls 

• Gourmet • Family Circle 

c Better Homes Si Gardens 

Units currently under consideration, as well as appropriate costs are 
highlighted: 
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Source: https://www.industrydocuments.ucsf.edu/docs/ppwn0004 



